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UK’s advertising regulator 
against the law for advertisers in the UK
 the ban 
 unequal gender 
widely reviled ads 
baby formula commercial 
ballerina 
mathematician
commercial
 to penalize 
unhealthily thin models 
general public feeling of unease
particularly on children.
cause harm
widespread offense
failing to achieve a task 
stereotypical personality traits
connect physical features with success 
women shopping 
men doing at-home construction projects
portray 
lifestyles
to manipulate
 consumers 
shapes our culture
reflects our culture
traditional ways of representing gender 
limiting portrayals of gender 
advertising industry 
the role 
digital media 
pool of images of ordinary people 
“talk back” to advertisers
